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I have a heckinô concern ... about news SEO



In this talk ...

Å New Google push around òoriginal reportingó in news articles

Å Accelerated Mobile Pages (AMP) trends and how they affect how news articles appear in the mobile SERPs (search 

engine results pages)

Å Most visible news publishers in Google News and the Top Stories (News Boxes) per country, so you can examine 

their tactics and best practices

Å The variety of publishers who appear in Google News and Top Stories (News Boxes)

Å Where your target search keywords should be placed in headlines 

Å Busting news SEO myths!



Google will now emphasize ôoriginal reportingõ

òWhile we typically show the latest and most comprehensive version of a story in news results, weõve made changes to 

our products globally to highlight articles that we identify as significant original reporting. Such articles may stay in a 

highly visible position longer. This prominence allows users to view the original reporting while also looking at more 

recent articles alongside it.

There is no absolute definition of original reporting, nor is there an absolute standard for establishing how original a 

given article is. It can mean different things to different newsrooms and publishers at different times, so our efforts will 

constantly evolve as we work to understand the life cycle of a story.ó

https://blog.google/products/search/original -reporting/

https://blog.google/products/search/original-reporting/


What is the ôoriginal reportingõ change trying to do?

When a publisher breaks news, their story can be 

òpushed outó of the top rankings in Google for the 

relevant keywords by larger publishers, who have more 

overall search visibility and domain authority. 



What is the ôoriginal reportingõ change trying to do?

Å Stories from local publishers that become national or even international in scope get picked up by larger publishers 

ðwho generally win out in Google visibility. 



AMP and how it affects mobile rankings



Why should you consider AMP?

Using News Dashboard data, weõve consistently found that implementing AMP on a news website can help increase 

visibility in the mobile news rankings. For 2018:

In the U.S., there was only one non-AMP publisher in the Top 20: espn.com;

In the UK, there were no publishers with less than 50 percent AMP rankings;

In Australia, there was only one non-AMP publisher, sbs.com.au;

In Germany, only one Top 20 publisher had under 50 percent AMP;

In Switzerland, seven of the Top 20 publishers were under the 50 percent mark, and two of those have no AMP rankings;

In France, three were under 50 percent, with two publishers including lemonde.fr at zero percent AMP.

http://espn.com/
http://sbs.com.au/
http://lemonde.fr/


Google News

Google News tab news.google.com


