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Who should care about news SEO?

o What are readers searching for, specifically for 

news topics or keywords?

o What keywords and stories am I missing?

o What is the search visibility of my stories (so that 

more people can see them)?

o How much of our traffic/readers are referred 

from search? Google News specifically?

o How does our website perform compared with 

competitors?

o What is our search visibility, and how is that 

changing over time?



Google News/Google News Boxes CAN bring more

traffic!



Visibility is key

Content Visibility Traffic



How to optimize content for search

Keywords

Content

Optimization

Performance Measurement

Repeat if

necessary

Which topics are

trending?

Which articles were

recently published?

Optimization of 

content

Are our actions

successful?



Important ranking factors

News Index Organic Index

Trustworthiness of News 
Source

Length, Keywords and
Title

Topicality

CTR in Newsbox

Link Profile

Link Text of Incoming
Links

Relevance Regarding
Keyword/Topic

User Behavior “200 Ranking Factors”

Meta Keywords Sitemaps

o Relatively simple rules for 

news

o Continuous analysis of 

individual situation is 

helpful

o Measures with positive 

impact can be found



Easily influenced ranking factors

Organic Index

Trustworthiness of News 
Source

Length, Keywords,
Title

Topicality

CTR in Newsbox

Link Profile

Link Text of Incoming
Links

Relevance Regarding
Keyword/Topic

User Behavior “200 Ranking Factors”

Meta Keywords Sitemaps
You can make a 

difference

News Index



The future of news SEO

• Who should be the gatekeepers of news in search engines (including fake news);

• What publishers should know about Google’s snippets and when search users have their questioned answered 

without clicking;

• As voice search share increases, what should news publishers watch out for;

• How searches will become even more contextual.



Gatekeeping news on search engines
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Google News

Google News tab news.google.com



Google News Categories

Google News 
categories



Google News search visibility – last 12 months



Google News redesign: May 2018



Who decides what is news, who should be at the top?
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News Boxes appear when a keyword is trending

Google News Box 
appears in SERP



Desktop Google News Box

SERP = Search 

Engine 

Result Page



Desktop News Box – last 12 months



Mobile News Box

Text links

Carousel (AMP)



Mobile News Boxes – last 12 months



Video Carousels



Video Carousels



Google‘s snippets
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Voice search



Voice search
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Contextual searches



Busting news SEO myths

• Myth: News SEO is “magic,” and you have to be an expert to start optimizing your articles 

and website

• Myth: News SEO is the same as organic SEO

• Myth: Using AMP is a terrible business decision, OR not using AMP is a terrible business 

decision 

• Myth: Spending time on SEO is a waste of my time as a reporter 

• Myth: If we aren’t in Google News, there’s nothing we can do about it



News Dashboard SEO tool



Questions

• fellner@trisolute.de or chelsey.heath@newsdashboard.com

• Trisolute News Dashboard

• @newsdashboard

• Newsdashboard.com
Get news SEO tips, tricks and analyses 

on our blog
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